Wenjing Zhang 5k &t

For more details, check:mhttps://www.Iinkedin.com/in/wenjing—zhang—93886780
*Wenjing.Zhang@cemsmail.org *(+86) 136-060-74109

Education Skills

CEMS - Global Alliance in Management Education eSeptember 2013 to December 2014 ¢ Mandarin
Award Erasmus Scholarship ¢  Taiwanese
Home School: UCD Michael Smurfit Graduate Business School (Ireland) ®  English

Term Abroad: Norwegian School of Economics NHH (Norway) ¢ Japanese
¢ German (Reached Al ongoing A2)

UCD Michael Smurfit Graduate Business School eSeptember 2013 to December 2014

Award scholarship ¢ MS Office
¢ Web analysis tool i.e. Google

Analytics.

Wuhan University eSeptember 2009 to June 2013 * CMS i.e. WordPress

Award Outstanding Student Leader . Marketing software i.e. Pardot,
Eventbrite

. CRM i.e. Salesforce
Wuhan University eSeptember 2010 to June 2013 . WecChat layout & analysis tool.

Award Outstanding Graduate . Amazon apps i.e. Jungle Scout

Web App & Chrome extension
Experience

ShenZhen, Jungle Scout *September 2018 till now

Develop Coherent Social Media Strategies

. Increase brand awareness by initiating creative ideas through different channels i.e. WeChat, Weibo, Youku,
Qlchat, news coverage, forums, email marketing, affiliate channels, printed ad with QR codes, etc. attract
and build deep connections with fans and followers which amount has quadrupled.

. Set up social media accounts/channels from the ground and develop initiatives strategically to drive
engagement and leads; ensure the social media accounts are served with their maximum potential as sales
and marketing channels.

. Plan digital marketing campaigns and budgets to achieve quarterly sales target, by developing,
implementing, tracking and optimizing digital campaigns across all channels.

Digital Content Creation

. Create/translate/proof-reading compelling, educational, and localized content, which format includes
WeChat/Weibo posts, webpages, eBooks, whitepapers, webinar and etc. Provide digital content in achieving
campaign targets for engagement and qualified leads, includes campaign pages, forms, polls or surveys,
info-graphics/animations, webcasts and etc. Ensure the social media provide a user experience that reflects
JS’s brand, core products and customer value propositions, and eventually help drive sales.

. Track best practices in digital communication, keep up-to-date with the industry trends and competitors’
performance, propose recommendations and adjustments accordingly.

Social Engagement & Community Management

. Daily management of social accounts and online community groups (500 people) by answering questions,

collecting feedback and testing campaign ideas, which focus on customer retention and reduce churn rate.
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Data Monitoring and Analysis

. Monitor online campaign performances, site activities, and user behaviors. Analyze key metrics of different
contents from social media channels via Google Analytics to identify opportunities, continuously improve
performance includes views, clicks, durations, shares, downloads, signups and fine-tune campaigns.

. Apply data collection, data cleaning process to measure and prepare comprehensive performance reports
for all digital marketing campaigns, and assess against goals (ROl and KPIs) on a weekly basis.

Offline Channels Promotion and Events

. Organize JS offline events to interact with customers/fans, including event planning, budget, promotion,
swag/poster/roll-up/flyer design, logistics and delivery to grow the customer sign-up pipeline to maximize
customer acquisition at events.

. Liaise, facilitate and on-site support of offline events with affiliates in branding, design, logistics and
presentation. Empower affiliates with content creations, best practices and former case studies to maximize
their conversation rate, and increase sales for JS.

. Collect leads and follow-up after offline events, generate reports regarding event performance, customer

feedback, and propose ideas for new events as well as improvements in the quality of events.

Shanghai, Universum Global *September 2015 to September 2018

Marketing Function

. Event planning, mass email campaign, execution, task management, vendor relations, administrative upkeep
and event updates, communications liaison and scheduling; budget management and coordinate orders and
logistics. Flag events: EB Academy, annul Award Event, Breakfast Seminar.

¢ Weekly/biweekly collect latest industrial concepts, draft, design, typeset and publish employer branding
relevant, Universum brand-resonating content that reverberates with target audiences through WeChat,
together to drive brand loyalty, and sales conversion.

¢ Working closely with Data Collection team and focus on building university relationship. Boost the annual
national survey (covered more than 110 top universities) outperform the target at its 150%.

Sales Function

¢ Provide day-to-day support, i.e. assembling quotations, proposals, videos, slide shows, demonstration;
compiling account and competitor analyses and propound strategic consulting solutions.

¢ Sourcing promising clients contact information while enlarge the contact pool for existing relations;
follow up on leads and prospects; communicate, maintain and develop client relationships.

¢ Acquire data, i.e. track and research information by collecting, analyzing, summarizing data and trends;

interpret data, analyze results using statistical techniques and provide ongoing reports.

Berlin, AMOVIOM GmbH <July 2014 to September 2014

. Market research, competitive analysis and assistance in launching projects.

Bergen, Hallvard Lergy AS *February 2014 to April 2014

¢  Work closely with the client to develop a comprehensive plan to increase alignment across the teams.
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Hong Kong, Intrinsic - Work and Travel *September 2011 to June 2013 W=D

¢ Gave presentations and consultations to university students about agency’s products.
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ENCHANTED FOREST

New York, Enchanted Forest/ Water Safari *2011 & 2012 Summer

¢  Awarded "Team Member of the Week" 2011; Rewarded for excellence in work 2012
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